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Good morning. 

Thank you for coming, and welcome to the Ninth Annual FAA Commercial Space Transportation Conference.  It’s good to see so many of you here.  

These are interesting times in commercial space transportation and we will address some provocative issues these next two days.  So let me begin with one of the most provocative of all.

People often look up into the night sky, out into endless space, and ask themselves … “Are we alone?”

The great science writer, Arthur C. Clarke, asked the same question and answered it this way:  “Sometimes I think we’re alone in the universe, and sometimes I think we’re not.  In either case, the idea is staggering.”

Yes, it is.  And here’s something else that, if not staggering, may at least be surprising. 

I actually know the answer.  

We are NOT alone in the universe … well … at least the United States isn’t alone … in the universe … of commercial space.  

From China to Canada; from Brazil to India; from France to Russia to Japan … the United States is competing in space with nations around the world.

But it’s something much more compelling than a race.  

It’s a business.

And in this business, I repeat, we are not alone.

Countries as well as corporations have looked at their current and projected needs, sized up the balance sheet and decided space makes sense.

That’s why the focus of our conference these next two days, “Missions and Markets,” was not lightly chosen.  We picked that theme because there’s a robust line-up of science-minded companies and space-capable nations pursuing a business proposition in space.

Like all business, there’s risk.  But there’s also unlimited possibility to make history for some and money for some others.  And the United States is not alone in appreciating the potential of space.

Let me give you a sample of what’s going on in the commercial space universe beyond our borders.

The Canadian company, PlanetSpace is working on the Canadian Arrow that will take three people on subobrital flights, and on the Silver Dart, intended to carry eight people into orbit.

China, fresh from launching two men into orbit last year, is cooperating with both Nigeria and Venezuela to launch commercial satellites.  

As a matter of fact, last November I spoke about commercial space at an international aviation conference in Shanghai.  I saw first hand a thriving city with a booming economy.  And I heard a vice president of the China Aerospace Science and Industry Corporation make it very clear that China has its eye on commercial space work

Then, in early December, representatives of 17 European countries met to emphasize the need for Europe to maintain a “competitive space sector” and “consolidate its share of the global commercial market.”  Europe also launched the first of 30 planned navigation satellites comparable to our GPS network.

India launched its most advanced communications satellite and is developing its first lunar mission

South Korea and Brazil are developing new small launch vehicles.  Russia is working on plans for a new human space transport system.

In 2005, Japan landed a spacecraft on an asteroid, and Arianespace produced revenues of nearly $1.3 billion.

The list goes on.  

Clearly … we are not alone.

In fact, according to the Satellite Industry Association, the commercial satellite industry worldwide generated $97.2 billion in revenue in 2004, an increase of 6.7 percent over 2003 industry revenues.

If our private designers, builders and launch operators are facing formidable competition – and they are – the question for our commercial space industry is no longer, “are we alone?”  The question is, are we ready?

I have no doubt that we are.

America has been in space for nearly 50 years.  We have made some breathtaking progress.  We have made some chilling mistakes.  But we have always made it a point to keep at it and, in the process, built a record of ingenuity and excellence unequalled in the world.

And I am happy to say that, to that roster of pathfinders and pioneers, we are adding a gifted new generation of leaders, blessed with imagination, devoted to excellence and ready to extend our reach in space.

Right here at this conference we have students attending and participating from Embry-Riddle, George Washington University, Ohio State, Southern Methodist, Georgia Tech and the University of Texas.  

So I’m confident about the years over the horizon, and I’m excited about today.  We know how to do this.  Our space reputation commands respect around the world.  Many people, who know hardly anything about us, know us for that.

And we’re at it in more ways than ever before.

In 2005, private enterprise made its mark again on this still emerging space industry.

Burt Rutan was busy building new and better vehicles.

New Mexico announced the building of a new spaceport.

Peter Diamandis created the Rocket Racing League.

The Countdown to the X Prize Cup was a tremendous success.  

In October, the FAA’s Annual International Aviation Safety Forum, featured for the first time a panel on Private Human Space Flight.

And right at year’s end, the Office of Commercial Space Transportation published a Notice of Proposed Rule Making for crew and passengers for private human space flight.

[[Sea Launch just became our 174th successful licensed launch.]] 

The Space X Falcon 1 is set to fly for the first time tomorrow … which explains why Elon Musk was unable to be with us today. 

Yes, it’s taken a while. But to those who see that as a problem, I would simply recommend the old Spanish axiom: “Do something well, and that is quick enough.”

In the year ahead expect to see more news about “doing things well.” Look for names like Rocketplane, SpaceDev, Blue Origin, Dream Chaser, XCOR, the SpaceShipCompany, and a substantial number of others.

Commercial space is adding to its portfolio a new world of adventure.  We are entering the age of private human space flight.

It will cost money.

And, yes, there will be risk.

But we will do it.

In a highly competitive commercial space industry, we must continue to be the pace setters, innovators, builders, and doers in private human space flight.  

The truth is, in this fresh, unprecedented world, we have only just begun identifying missions.  And the more commercial companies prove what they can do, the more the markets will evolve.  

In the next two days, we will cover a lot of territory.  And I would be stunned if we finished with total agreement.  

But I have every confidence we will have total engagement … on the economics of commercial space and how to market it; on how to modernize the National Environmental Policy Act; on safety; on space tourism, and; on what our schools need to prepare us for a successful space future.

This is an exciting time.  You have to lean way back and look straight up to get a proper sense of just how tall the challenges are.  But the goals are even higher than that, with consequences for the nation’s economy, and the experience of a lifetime for the passengers ready to fly.

So, while we are not alone, we are boldly on the move.  This is a great time for commercial space flight in the United States.

I hope you enjoy this conference.  And thank you again for being here.
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